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4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES

Pricing can make or break a company, and it's a key component of revenue acceleration.
Yet is often one of the most neglected things in the strategy of most SaaS businesses.

Let's be honest. Most startups define their pricing mainly by looking at what their competitors are
charging and making slight adjustments. Even less focus is usually dedicated to pricing pages.

Well, the best time to update your pricing page design was yesterday. The second best time is NOW.
Check out these fantastic SaaS pricing page examples with our comments on what we liked (and what
we didn't so much), and get to the drawing board immediately to think how you too can make your
pricing page a money-making machine.

As the old saying goes: Good artists copy, great artists steal.

Start by choosing the pricing page examples you want to explore (or scroll down to read them all)

PLAN BASED

PRICING STRATEGY BASED ON OFFERING DIFFERENT PLANS. PROS: SIMPLICITY.

FEATURE & USAGE-BASED

PRICING STRATEGY BASED ON ADDING A FEATURE/USAGE COMPONENT
TO THE PLAN-BASED SYSTEM. PROS: FLEXIBILITY.

SEAT-BASED

ENTERPRISE PRICING STRATEGY FOR COMPANIES WITH LITTLE
DIFFERENTIATION AND EXTENSIVE ADOPTION. PROS: THE ABILITY TO SCALE.

COMPARING COMPETITORS

PRICING STRATEGY BASED ON CALLING OUT YOUR
COMPETITORS BY NAME. PROS: OUTSTANDING COPY.
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®
MARKETMUSE

What it is SEO tool

Pricing type Plan-based

No. of plans 4 Standard + 3 Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Free trial (7 days on selected plans)

O The nice on-brand design uses their USP
to their advantage showing how they
differentiate from others in the same space.

O They use price anchoring, which consists of
What we like displaying plans from the more expensive
to the cheapest to make the basic plan look
more affordable.

O The on-page configurator eases potential
customers into picking the plan they need.

O More plans pop up when clicking on the most
What we don't like expansive plan CTA: too many options will
confuse the potential customers and make the
buying decision harder.
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MARKETMUSE

https://www.marketmuse.com/pricing/
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@
SORTLY

What it is Logistics platform

Pricing type Plan-based

No. of plans 2 Standard + 1 Enterprise

Enterprise pricing Contact Sales (starting pricing displayed)
Freemium vs. Free trial Freemium

O The easy and straightforward design makes it
easy to pick the plan.

O An optimal number of plans and the annual
discount highlighted.

What we like O Selling the Enterprise plan is still delegated to
Sales, but the starting point is displayed on the
page and is cheap enough to be appealing.

O They have a Freemium available, but it's less
visible to maximize the company’s potential
revenue.

What we don't like O Brand identity is somehow diluted, and it is not
quite reflected in the design.
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SORTLY

https:/www.sortly.com/pricing/
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®
SPARKTORO

What it is Audience intelligence tool
Pricing type Plan-based

No. of plans 3 Standard + 1 One-week Pass
Enterprise pricing n/a

Freemium vs. Free trial Freemium

O Great simple on-brand design leveraging their
USP.

O They have the option to go annual directly from

the page.
What we like
O The 7-day pass is unique in the industry but
makes sense for the product.
O Key benefits are clearly highlighted in the
header & impossible to miss.
What we don't like O It favors transparency over conversion rate, but

it could be a plus if you think about retention.
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SPARKTORO

https://sparktoro.com/pricing
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@
BUFFER

What it is Social media tool

Pricing type Plan-based

No. of plans 2 Standard + 1 Enterprise
Enterprise pricing Available on page

Freemium vs. Free trial Freemium + free trial for paid plans

O The page has a straightforward, informative
design; illustrations further help potential

What we like customers to identify plans.

O On-page social proof clearly defines the USP
better than anything else on the page.

O Buzzwordy heading not clearly describing the
value proposition.

What we don't like ) o o
O The split between Publishing & Analytics is

confusing and makes it unclear whether you're
buying a set of tools or a centralized solution.
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BUFFER

https://buffer.com/pricing/publish
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®
THE NEW YORKER

What it is Newspaper
Pricing type Plan-based
No. of plans 3 Standard
Enterprise pricing n/a
Freemium vs. Free trial None

O It's both a pricing page and a landing page:
with its simple offer, having everything on the

What we like same page can make sense conversions-wise.

O The page is distraction-free, thus allowing a
smooth conversion flow.

O Understanding the cheapest plan may distract
you from converting: the yearly plan is more
expensive than the 3-month plan. Once you
think about it, it makes sense: every plan

What we don't like automatically renews at full price at the end of

the purchased period (3 months or a year), so

most likely, where they make money is the full
price renewal, and the sooner it happens, the
better.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

%1 Breadcrumbs OIOIO 12


https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home
https://www.facebook.com/breadcrumbsIO
https://twitter.com/breadcrumbsIO
https://www.instagram.com/breadcrumbsIO/
https://www.linkedin.com/company/breadcrumbsio/
https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home

4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES  PLAN BASED

THE NEW YORKER

https://subscribe.newyorker.com/subscribe/

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo


https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home
https://www.facebook.com/breadcrumbsIO
https://twitter.com/breadcrumbsIO
https://www.instagram.com/breadcrumbsIO/
https://www.linkedin.com/company/breadcrumbsio/
https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home
https://subscribe.newyorker.com/subscribe/



https://breadcrumbs.io/

2 Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES * FEATURE AND LISAGE BASED

®
MAILCHIMP

What it is CRM

Pricing type Feature and usage-based
No. of plans 3 Standard + 1 Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Freemium

O Clean and brilliant design: benefits are clearly
described, and the complete list of features is
just one click away, not weighting the page’s
design.

What we like O Price anchoring: plans displayed from more
expensive to cheapest to make the basic plan
look more affordable.

O Usage-based slider: this is where the revenue
booster lies, as the more you use it, the more
you'll be charged on top of the plan’s fee

What we don't like O Nothing, really. It's probably the most
well-designed pricing page in the market.
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MAILCHIMP

https://mailchimp.com/pricing/
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@
ONFLEET

What it is Logistics platform

Pricing type Feature and usage-based

No. of plans 4 Standard plans + 1 Enterprise plan
Enterprise pricing Contact Sales

Freemium vs. Free trial Free trial (14 days)

Clear and straight to the point design.

An appealing and concise pricing table
What we like that focuses only on the real differentiation
between the subscription plans.

O The usage slider is clean and easy to use,
easing the purchase decision-making.

O The very long list of features is on the page
What we don't like rather than one click away, making the pricing
page a little heavy.
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ONFLEET

https://onfleet.com/pricing
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ZAPIER

What it is Automation tool

Pricing type Feature and usage-based
No. of plans 4 Standard

Enterprise pricing n/a - Demo for top-tier plans
Freemium vs. Free trial Freemium

O Usage slider is replaced by a more compact
What we like dropdown, easing decision-making; it can also
be more accurate for potential customers.

O Annual pricing is the only option, but it’s
difficult to gauge at first sight.

What we don't like _ o
O Pictures on the page are reminiscent of a

brick-and-mortar store and seem disconnected
from the company’s user personas.
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ZAPIER

https://zapier.com/pricing
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®
CONVERTKIT

What it is Marketing Automation Platform
Pricing type Feature and usage-based

No. of plans 2 Standard + 1 Enterprise
Enterprise pricing Request a demo

Freemium vs. Free trial Freemium

O Usage slider is on top of the page, making
pricing super transparent.

O The same features are listed in every plan
What we like but those not included are ruled out (FOMO,
anyone?)

O Education is front and center as the marketing
courses included with the software are
displayed on the page.

O The monthly to annual switch is not
What we don't like highlighted enough; it increases confusion and
may distract from purchasing.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

%1 Breadcrumbs OIOIO 21


https://www.facebook.com/breadcrumbsIO
https://twitter.com/breadcrumbsIO
https://www.instagram.com/breadcrumbsIO/
https://www.linkedin.com/company/breadcrumbsio/
https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home
https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home

4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES » FEATURE AND LISAGE BASED

CONVERTKIT

https://convertkit.com/pricing
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®
NOTION

What it is Productivity tool

Pricing type Seat-based

No. of plans 2 Standard + 1 Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Freemium

O The design is simple as pricing mostly
depends on the number of users.

What we like O Anintelligent approach to social proof as
they directly embed tweets from customers
praising the app. If you constantly question
whether a quote is genuine, you'll have no
doubts here.

O The feature differentiation is quite limited
What we don't like among pricing tiers, but the list of features is
still quite long (and heavy to read.)
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NOTION

https://www.notion.so/pricing
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@
JIRA

What it is Project Management tool
Pricing type Seat-based

No. of plans 2 Standard + 1 Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Freemium

O The option to insert the number of users you
What we like need. This way, you immediately get accurate
pricing information for each plan without firing
up your calculator app.

O The page is a massive table with all the pricing
options but really no personality.

What we don't like ) )
O There is no social proof on the page; they

probably don't need it since they are market
leaders, but it wouldn't hurt.
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JIRA

https://www.atlassian.com/software/jira/pricing
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®
SLACK

What it is Instant messaging app
Pricing type Seat-based

No. of plans 2 Standard + 1 Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Freemium

O Matching each plan with a user persona helps
potential customers find the solution they
need.

O Security badges are essential in their line of
business, and they show all the certifications
they have on the page.

What we like

O The free plan has enough to start playing with
the tool and get value.

O The primary differentiation between pricing
tiers revolves around user management and
permissions, which is a great way to maximize
profit from enterprise companies.

What we don't like O Weliked it overall, apart from it being a bit too
standard.
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SLACK

https://app.slack.com/plans/
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®
FELLOW

What it is Productivity tool

Pricing type Seat-based

No. of plans 1 Standard + 1 Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Freemium

O Simplicity: three tiers, effectively described
without the usual endless list of features,
which is still available below the fold.

What we like
O Social proof with big customer names.

O The pricing plan they want you to select is
highlighted with a crown to make it stand out.

O The USP looks weak as there’s no mention of

What we don't like _ )
what you are buying on this page.
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FELLOW

https://fellow.app/pricing/
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©
BOOKSY

What it is Appointment booking app
Pricing type Seat-based

No. of plans 1 Standard

Enterprise pricing n/a

Freemium vs. Free trial Free trial

O An extra feature to boost bookings is billed as
a commission fee on every booking. This is
an excellent idea for their buyer persona: SMB
may be scared of paying for advertising as

What we like they don't know if it will be effective.

O They likely don't have well-known companies
as customers to be used for social proof. So
they decided to use press mentions to inspire
trust.

O There is no way to contact sales. At such a
What we don't like low price poin'F, it's tough to have a sales team.
On the other side, SMBs often need some
hand-holding and phone support.
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BOOKSY

https://booksy.com/biz/en-us/pricing
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https://breadcrumbs.io/

4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES - COMPARING COMPETITORS

FLG

What it is Marketing CRM

Pricing type Comparing competitors

No. of plans 3 Standard

Enterprise pricing Get a free demo is the CTA for all plans, no direct signup
Freemium vs. Free trial n/a

O The price is below the fold. What they do
above the fold is reinforcing the unique value
proposition and showcasing social proof.

What we like _ ) _
O For a price comparison, they choose their

preferred plan and compare it with the sum
of all the tools they are replacing. This is an
effective way to highlight their premium plan.

O The absence of direct signup can be

What we don't like counterintuitive, and it's puzzling since their
pricing is quite aggressive and in line with a
self-service motion.
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FLG

https://getflg.com/pricing/

71 Breadcrumbs m®® 36


https://www.facebook.com/breadcrumbsIO
https://twitter.com/breadcrumbsIO
https://www.instagram.com/breadcrumbsIO/
https://www.linkedin.com/company/breadcrumbsio/
https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home
https://breadcrumbs.io/?utm_source=ebook&utm_medium=ebook&utm_campaign=pricing_page_examples&utm_content=home
https://getflg.com/pricing/
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®
GROUNDHOGG

What it is Email Marketing Automation tool

Pricing type Comparing competitors

No. of plans 4 Standard

Enterprise pricing n/a

Freemium vs. Free trial Money-back guarantee for the first 14 days

O Copywriting is brilliant. They've done in-depth
research on their buyer personas. Everything
What we like is focused on the concept of “success tax”
that their competitors are charging, which
skyrockets as you become more successful.

O They have an aggressive promotion to push
yearly subscriptions: pay 1 year and get 2!
Interesting idea, but these deals are usually a
flag that their churn rate might be very high.

What we don't like O The devil is in the details. In their pricing
information and comparison with competitors,
it's tough to understand that you'll have to

pay another service for the “success tax” by
choosing this service. If you factor in this
cost, the price comparison will look way less
shocking.
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GROUNDHOGG6

https:/www.groundhogg.io/pricing/
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GOSQUARED

What it is Marketing Analytics Automation tool
Pricing type Comparing competitors

No. of plans 2 Standard plans + Enterprise
Enterprise pricing Contact Sales

Freemium vs. Free trial Free trial

O The comparison with competitors is clear and
What we like makes the product look an absolute bargain -
well done!

O Thered and green colors they used in the
design are a punch in the eye and not in line
with their brand.

O The 3 subscription plans have three different
What we don't like call-to-action buttons; this is confusing and
can make the purchase decision harder.

O They're using G2 badges, but they could use
more social proof for such a competitive
space.
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GOSQUARED

https://www.gosquared.com/pricing/
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4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES

. 1. DESIGN BOOST: SIMPLE VS. THOROUGH
o Should you strive for a minimal layout, or would you instead give your potential
customers all the information they need to make an informed decision before buying
your product or service?

Find the right balance between a simple layout and a complete list of features, benefits,
social proof, FAQs, and everything in between to increase conversion rates from your

pricing page.

Sl 2. PRICE ANCHORING: CHEAP VS. EXPENSIVE
Most pricing pages start with the cheapest (or free) price and then move to the most
expensive. The problem with the first approach is that the first price users see is the
lowest one. It creates an anchoring effect that makes everything else expensive.

You can experiment by putting the highest price first. Once your brain is anchored to
that price, the next (cheaper) plan looks like a steal! Put the one you want your potential
client to buy - it may increase your revenue significantly.

3. REVENUE BOOST: ANNUAL VS. MONTHLY

Cash flow is king, and some of the best SaaS pricing pages nowadays are set to default
to a yearly plan. However, this is not something you should implement without testing,
or you'll be risking big time.

ooo|:
ooo|?
0oD

Pro tip: be bold. Will removing the monthly option depress conversion rates? This is the sort of
question you should put to the test.
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4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES

4. USP - DRIVEN: FEATURES VS. BENEFITS
Think of your USP (Unique Selling Proposition) and devise tests around how you can put it
front and center in your pricing page and leverage it to increase revenue.

It could mean removing some of the features and highlighting benefits - it can be
counterintuitive, but it's worth being tested; you may get unexpected results.

° 5. THE SKY'S THE LIMIT: WHAT MAKES SENSE FOR YOUR BUSINESS

. In the examples above, we have seen some creative ideas in terms of pricing. Don't be
afraid to find unique solutions that make sense for your business, be it a one-pager or a
paid trial.

Pro-tip: Testing your pricing page isn't one and done. It involves loads of experimentation (and a good

dose of patience.) Our suggestion? If you don't get results the first time, start again. The solution is there -
you just haven't found it yet.
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4. Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES

18 Stunning Pricing Page Examples
To Boost Your Revenue

Freemium vs. Free trials The Ultimate SaaS Pricing Strategy

6 Top SaaS Pricing Model Unraveled:
What'’s the best for you?

Pricing Analysis
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74 Breadcrumbs 18 STUNNING PRICING PAGE EXAMPLES

Nailing your pricing is just one part of a powerful SaaS strategy.
Another missing piece?
Getting higher-performing leads for your sales team to close while they're smokin’ hot.

Breadcrumbs, a revenue acceleration engine based on co-dynamic lead scoring, is here to help.

We think it shouldn't cost you months and up to several hundreds of thousands of dollars just to hard-
code the first iteration in your lead scoring system; you should be able to implement it and then iterate
on it in minutes and for free.

Our mission? We want to enable 2,000 companies -which at 500 free leads per month will be a cool
1,000,000 leads scored on a monthly basis- to take it to the next level and be the first early adopters of
this new modern take of lead scoring.

A 10X better, 10X faster, 10X cheaper lead scoring that doesn’t suck anymore. Welcome to the age of
Revenue Acceleration. Can we help you grow quicker and more efficiently? Let us know; we're more than
happy to.

Sign up for your

FREE Breadcrumbs account
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